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The challenge of innovation
Berlin, 18./19.10.2004
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Innovations – benefit is the key
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An innovative Process – cooperation in 
purchasing
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An innovative technology – the Telephone
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"... But an entrepreneur has, in addition 
to visions, plans. In addition to plans, actions" 
(Bob Metcalfe)
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What counts in business – time and execution
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Three programs for innovation and acceleration

RAPID - Program

SMART - Program

Innovation Board



©
 S

ie
m

en
s 

A
G

, O
ct

ob
er

 2
00

4

Communications

LifeWorks –
you're closer to innovation than you think
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LifeWorks – our vision of communication

To watch the video please visit:

http://www.siemens.com/lifeworks

http://
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Thank you for your attention!
Berlin, 18./19.10.2004
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